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ENGLISH Summary 
 

This report presents a mapping tool for assessing universal design in cultural environments. 
It includes a range of criteria structured into seven types of measures, covering both physical 
and non-physical aspects: 

1. Essential measures 
2. Information measures 
3. Physical design measures 
4. Operation and maintenance measures 
5. Sensory measures 
6. Interaction measures 
7. Organisational measures 

The main purpose of the mapping tool is to highlight opportunities for improvement and 
facilitate further work on universal design. 

 

The mapping tool was developed through a stepwise, knowledge-based process built on four 
main activities: a document review, a workshop with representatives from different user 
groups, a workshop with representatives from cultural heritage management, and testing of 
the mapping tool in a cultural environment. 

The document review was based on a selection of existing assessment tools and guidelines for 
universal design and formed the basis for the first draft of the mapping tool. A key objective 
was to ensure a solid foundation, precise criteria, and a structure that can function in practice 
within cultural environments. 

Through two workshops, the mapping tool was further developed in dialogue with user 
organisations and stakeholders in cultural heritage management. The workshops provided 
important input on the content, structure, and areas of application of the tool, and highlighted 
the need for simplification, a clearer methodological description, and better guidance on how 
the tool should be used. The project group assessed and followed up most of the input, though 
some suggestions could not be implemented due to resource constraints, copyright considera-
tions, or the need to maintain a clear and manageable structure. 
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Finally, the mapping tool was tested in a cultural environment. The testing provided valuable 
insights into how the criteria function in real-life situations and revealed the need for adjust-
ments related to relevance, measurability, and clarification of expectations. Based on this, the 
tool was further adapted to emphasise that its purpose is to foster reflection and prioritisation 
rather than require compliance with all criteria. 

Overall, the mapping tool has been developed through an iterative process in which 
professional expertise, user experiences, and practical testing have been central. We hope this 
work has resulted in a tool that is adapted to the challenges involved in universal design in 
cultural environments and that facilitates further development over time. 
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